
Fresh Arrivals 

S. 

# 
Title of Book Author 

Total Value 

(In Pak Rs.) 

1.  
NEXUS: A BRIEF HISTORY OF INFORMATION 

NETWORKS FROM THE STONE AGE TO AI 
HARARI 

 

2.  
THE GOLDEN ROAD: HOW ANCIENT INDIA 

TRANSFORMED THE WORLD 
DALRYMPLE 

 

3.  
BLOCKCHAIN FOR HOSPITALITY AND TOURISM: A 

GUIDE TO THE FUTURE 
DUZIAK 

 

4.  
ARTIFICIAL INTELLIGENCE: WHAT IS BEHIND THE 

TECHNOLOGY OF THE FUTURE?     
PAAB 

 

5.  
SURVIVAL SKILLS FOR THESIS AND DISSERTATION 

CANDIDATES 
FLEMING 

 

6.  

VIRTUAL LEADERSHIP: PRACTICAL STRATEGIES 

FOR SUCCESS WITH REMOTE OR HYBRID WORK 

AND TEAMS 2/E 

PULLAN 

 

http://10.250.8.41:8080/xmlui/handle/123456789/52042
http://10.250.8.41:8080/xmlui/handle/123456789/52042
http://10.250.8.41:8080/xmlui/handle/123456789/52031
http://10.250.8.41:8080/xmlui/handle/123456789/52031
http://10.250.8.41:8080/xmlui/handle/123456789/52051
http://10.250.8.41:8080/xmlui/handle/123456789/52051
http://10.250.8.41:8080/xmlui/handle/123456789/52034
http://10.250.8.41:8080/xmlui/handle/123456789/52034
http://10.250.8.41:8080/xmlui/handle/123456789/52030
http://10.250.8.41:8080/xmlui/handle/123456789/52030
http://10.250.8.41:8080/xmlui/handle/123456789/52038
http://10.250.8.41:8080/xmlui/handle/123456789/52038
http://10.250.8.41:8080/xmlui/handle/123456789/52038


7.  

FASHION TECH APPLIED: EXPLORING AUGMENTED 

REALITY, ARTIFICIAL INTELLIGENCE, VIRTUAL 

REALITY, NFTS, BODY SCANNING, 3D DIGITAL 

DESIGN, AND MORE 

RUZIVE 

 

8.  

B2B MARKETING STRATEGY DIFFERENTIATE, 

DEVELOP AND DELIVER LASTING CUSTOMER 

ENGAGEMENT 

TAYLOR 

 

9.  
BRAND MANAGEMENT PRINCIPLES AND 

APPLICATIONS FOR EFFECTIVE BRANDING 
SINGH 

 

10.  
BUSINESS ANALYTICS DATA ANALYSIS AND 

DECISION MAKING 5TH ED 
ALBRIGHT 

 

11.  
DEVELOPING MANAGEMENT SKILLS 10TH  GLOBAL 

ED 
WHETTEN 

 

12.  
E-COMMERCE 2023–2024: BUSINESS. TECHNOLOGY. 

SOCIETY 18TH ED 
LAUDON 

 

http://10.250.8.41:8080/xmlui/handle/123456789/52041
http://10.250.8.41:8080/xmlui/handle/123456789/52041
http://10.250.8.41:8080/xmlui/handle/123456789/52041
http://10.250.8.41:8080/xmlui/handle/123456789/52041
http://10.250.8.41:8080/xmlui/handle/123456789/52036
http://10.250.8.41:8080/xmlui/handle/123456789/52036
http://10.250.8.41:8080/xmlui/handle/123456789/52032
http://10.250.8.41:8080/xmlui/handle/123456789/52032


13.  

FINTECH REGULATION IN PRACTICE NAVIGATE THE 

COMPLEXITIES AND OPPORTUNITIES OF 

REGULATION 

DIMACHKI 

 

14.  HOTEL MANAGEMENT AND OPERATIONS 5TH ED O'FALLON 

 

15.  
MARKETING AND MANAGING TOURISM 

DESTINATIONS 3RD ED 
MORRISON 

 

16.  MARKETING MANAGEMENT 15TH ED. KOTLER  

17.  
MARKETING PLANS PROFITABLE STRATEGIES IN 

THE DIGITAL AGE 9TH ED 
MACDONALD 

 

18.  
OPERATIONS AND SUPPLY CHAIN MANAGEMENT 

16TH ED 
JACOBS 

 

19.  ORGANIZATIONAL LEADERSHIP 2ND ED BRATTON 

 

http://10.250.8.41:8080/xmlui/handle/123456789/52033
http://10.250.8.41:8080/xmlui/handle/123456789/52050
http://10.250.8.41:8080/xmlui/handle/123456789/52050
http://10.250.8.41:8080/xmlui/handle/123456789/52040


20.  
PERFORMANCE MANAGEMENT SYSTEMS A GLOBAL 

PERSPECTIVE 2ND ED 
VERMA 

 

21.  
RESEARCH METHODS FOR BUSINESS A SKILL 

BUILDING APPROACH 8TH ED 
SEKARAN 

 

22.  

RESEARCH METHODS IN HUMAN RESOURCE 

MANAGEMENT INVESTIGATING A BUSINESS ISSUE 

5TH ED 

ANDERSON 

 

23.  
REWARD MANAGEMENT ALTERNATIVES, 

CONSEQUENCES AND CONTEXTS 5TH ED 
JONES  

24.  
SERVICES MARKETING PEOPLE TECHNOLOGY 

STRATEGY 8TH ED 
WIRTZ 

 

25.  
SOCIAL RESEARCH METHODS QUALITATIVE AND 

QUANTITATIVE APPROACHES 8TH ED 
NEUMAN 

 

26.  
SUSTAINABLE ADVERTISING HOW ADVERTISING 

CAN SUPPORT A BETTER FUTURE 
BOURN 

 



27.  SUSTAINABLE MARKETING PLANNING 2ND ED RICHARDSON 

 

28.  THE BUSINESS OF TOURISM 12TH ED HOLLOWAY 

 

29.  
TOURISM POLICY AND PLANNING YESTERDAY, 

TODAY, AND TOMORROW 4TH ED 
EDGELL 

 

30.  TRAINING & DEVELOPMENT FOR DUMMIES 2ND ED BIECH 

 

31.  
BEHAVIORAL FINANCE AND CAPITAL MARKET 

EXPECTATIONS_ 
CFA  

32.  BUSINESS ANALYSIS DONE RIGHT KAROLINA 

 

33.  
BUSINESS ANALYSIS FOR DUMMIES (FOR DUMMIES-

BUSINESS 
COX 

 

http://10.250.8.41:8080/xmlui/handle/123456789/52052


34.  BUSINESS DRIVEN TECHNOLOGY BALTZAN 

 

35.  
CORPORATE ISSUERS, EQUITY VALUATION_CFA 

PROGRAM CURRICULUM 2 
CFA  

36.  CRITICAL THINKING: A STUDENT'S INTRODUCTION BASSHAM 

 

37.  FUNDAMENTALS OF COST ACCOUNTING LANEN 

 

38.  GLOBAL BUSINESS TODAY HILL 

 

39.  
HANDBOOK OF TECHNOLOGY APPLICATION IN 

TOURISM 
BAKER 

 

40.  
INTERNATIONAL MANAGEMENT CULTURE 

STRATEG 
LUTHANS 

 



41.  INTRODUCTION TO INFORMATION SYSTEMS RAINER 

 

42.  INVESTING IN A CHANGING CLIMATE: NAVIGATING SUBRAN 

 

43.  MANAGEMENT ROBBINS  

44.  
MANAGEMENT INFORMATION SYSTEMS: 

MANAGING THE 
LAUDON  

45.  MARKETING 6.0: THE FUTURE IS IMMERSIVE KOTLER 

 

46.  
MONEY MAGNET_HOW TO ATTRACT AND KEEP A 

FORTUNE THAT COUNTS 

STEVE 

MCKNIGHT 

 

47.  SOCIAL MEDIA IN SOCIETY HUTCHINSON 

 

48.  
SUSTAINABLE BRANDING: ETHICAL, SOCIAL & 

ENVIRONMENTAL 
FOROUDI 

 



49.  
TOURISM: SUSTAINABLE DESTINATION BRANDING 

AND 
HUNTER  

50.  WARREN BUFFETT_INVESTOR AND ENTREPRENEUR FINKLE 

 

51.  
MANAGEMENT INFORMATION SYSTEMS: 

MANAGING THE DIGITAL FIRM 16TH/ED (LPE 
LAUDON K C  

52.  

TOUR OPERATORS AND OPERATIONS 

DEVELOPMENT, MANAGEMENT AND 

RESPONSIBILITY 

HOLLAND J 

 

53.  PRINCIPLES OF MICROECONOMICS 8TH/ED MANKIW N G 

 

54.  APPLIED INTERNATIONAL ECONOMICS 5TH/ED SAWYER W C 

 

55.  
MACROECONOMICS: THEORIES AND POLICIES  

10TH/ED (LPE) 
FROYEN R T  

56.  

INTERNATIONAL MANAGEMENT: MANAGING 

ACROSS BORDERS AND CULTURES, TEXT AND 

CASES 9TH/ED (LPE) 

DERESKY H 

 

57.  PRINCIPLES OF MARKETING 17TH/ED (LPE) KOTLER P  

58.  MARKETING MANAGEMENT 15TH/ED (LPE) KOTLER P  

http://10.250.8.41:8080/xmlui/handle/123456789/52037
http://10.250.8.41:8080/xmlui/handle/123456789/52040


59.  
DIGITAL MARKETING EXCELLENCE: PLANNING, 

OPTIMIZING AND INTEGRATING 6TH/ED 
CHAFFEY D 

 

60.  
DIGITAL MARKETING HANDBOOK: DELIVER 

POWERFUL DIGITAL CAMPAIGNS ~ 

KINGSNORTH 

S 

 

61.  

ADVERTISING AND PROMOTION: AN INTEGRATED 

MARKETING COMMUNICATIONS PERSPECTIVE 

7TH/ED 

BELCH G E 

 

62.  MANAGEMENT 14TH/ED (LPE) ROBBINS S P  

63.  

PRINCIPLES OF BUSINESS & MANAGEMENT: 

PRACTICING ETHICS, RESPONSIBILITY 

SUSTAINABILITY 3RD/ED 

LAASCH O 

 

64.  

PRACTICAL CUSTOMER SUCCESS MANAGEMENT: A 

BEST PRACTICE FRAMEWORK FOR RAPID 

GENERATION OF CUSTOMER SU 

ADAMS R 

 

65.  
MANAGING CHANGE, CREATIVITY AND 

INNOVATION 4TH/ED 
DAWSON P 

 



66.  STRATEGY: THEORY AND PRACTICE 4TH/ED CLEGG S R 

 

67.  GLOBAL ENTREPRENEURSHIP AND INNOVATION MITRA J 

 

68.  
RESEARCH METHODOLOGY: APPROACHIES AND 

TECHNIQUES 
DR GARG B  

69.  

INTRODUCING RESEARCH METHODOLOGY: 

THINKING YOUR WAY THROUGH YOUR RESEARCH 

PROJECT 3RD/ED 

FLICK U 

 

70.  
LEADERSHIP: CONTEMPORARY CRITICAL 

PERSPECTIVES 3RD/ED 
CARROLL B 

 

71.  RESPONSIBLE LEADERSHIP 2ND/ED PLESS N 

 

72.  
OPERATIONS MANAGEMENT: SUSTAINABILITY AND 

SUPPLY CHAIN MANAGEMENT 12TH/ED (LPE) 
HEIZER J  

73.  
OPERATIONS MANAGEMENT 7TH/ED (EMEA 

EDITION) 
REID R D 

 



74.  
SUPPLY CHAIN MANAGEMENT: STRATEGY, 

PLANNING, AND OPERATION 7TH/ED (LPE) 
CHOPRA S 

 
 


